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ENIXEIPHZIAKO MNMPOrPAMMA
ANTAMQONIZTIKOTHTA« ENMIXEIPHMATIKOTHTA« KAINOTOMIA

. Epyan&ioBnkn

| AVIaywVIoOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMIXEIPHZEIZ

H enuxeipnun.ﬁ%pk..&.‘&?.%’.?i&.‘?rlgu edpelel otV nEPIPEPEId ANNENCINL.. evraxenke otn dpacn «Epyaleiodikn
AvTaywvioTIKOTNTaG» npounoAoyiopoy 400 sxar. Eup®. H dpdon oToxeVel otn BeEATILWON TNG QVTaywvIOTIKOTNTAG
TWV PIKPWV Kal NOAU HIKPWV EMIXEIPNOEwWY, €NeVAUOVTAG OTOV NAPAYWYIKO EKCUYXPOVIOUO Toug, Tnv uloBérnon
ouotnudarwy Tunonoinong & niotonoinong, kadwg kai oe branding kai wngiakr npofoAr.

O ouvoAikdg npolinoAoyIouog TG engévduong eival QQQQQQ € ek Twv onoiwv n dnudaia dandavn avépxeTai
oe AT Sk € kar ouyxpnpaTodoteital and Tnv EAAGSa kal To Eupwnaikd Tapeio Mepipepeiaknc AvanTuEng

¢ Eupwnaikng Evwong.

To emiXeipnUaTiko oyX£310 rMou eyKPiONKe npog XpnuarodoTnon kai uAonoigitai, nepiAapBavel enev3Uoeig
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuara - EEonAiopog

¥ Mioronoinon Mpoidvrwv - Yanpeoiwy - Aiadikaciwov

¥ Zuokeuaoia - ETikéra - Branding

v Wnoiakn Mpofoln

v MeTapopika péoa

¥ MigBoAoyikd kdoTog epyalopévwy (VEO NPOCWNIKO)

Méow TG cUPMETOXNG oTn Apdor, i EmyEipnon nETuxe:

v BekTiwan TG avTaywvioTIKOTNTAG TNG

v algnon Tng kepdopopiag Tng

v gvioxuan Tng EEWOTPEPEIG

v ENEKTACH TNG AYOPAcg HE TN Npoodrkn véwv npoiovTwv & unNnpeciov
¥ gEaapalion uwnAOTEPNC NoIOTNTAC NpoidvTa & unnpedieg

v augnon Tng napaywyikotnTag & BeATiwan AsIToupyikwv S1adikacihv
v Evioyuan TNG ENIXEIPNUATIKATATAC

v dnpioupyia / diaTripnon noloTikwv BEcewy epyaociag

Y o o e e e Lo

Me Tn cupBoAr Tou EMAVEK evioxUBnke n enixeipnon ano@épovrag oQEAN OTNV aVTAyWVIOTIKOTATA TNE XWPac Kadwc

© = EXNA
EAAHNIKH AHMOKPATIA L=

YMOYPrEIO
ANATITYSHE KAl ENENAYEZEQN =E- -
EIAIKH FPAMMATEIA AIAXEIPIZHE o : 2
Eupwnaikf 'Evwon NPOrPAMMATQN ETNA, TZ & EKT avantuén - epyaoia - aAAnAeyyun
Eupwnalké Tapeio EIAIKH YMHPEZIA AIAXEIPIZHE ENAVEK
Nepupeperaknc Avantugng

Kai oTnV TOMIKI OIKovouia.

Me tn ouyxpnpatodotnon tns EAAdSas kal tns Eupwnaikns Evwons



